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Doubling Activities Using

w | Certified Dementia Professional, 15 Years in Senior Living

Today’s

Why: What/Who/When: How:

N Active vs. Passive Vetting Vids
+ +
Low Cost Walk Through Playlist
+ Hyper-personalization Creation
Playlists

Ideal Timing
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THE KILLER FEATURE: WHY PREMIUM?
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immersion navigation
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“Diarrhea ads” ? i v, TVs for easy
ruining the mood. devastate dementia = TVs for easy

POWER OF

Save & Reuse

Build it once and use it
over again. Curate
amazing playlists fc
Mardi Gras, Easter, or the
4th of July, and it's

vaiting for you next year.

Avoid Rabbit Holes

No more weird autoplay
surprises! Toggle your
playlist so it cycles cleanly
through your curated
videos without deviating

safely all da

Share Widely

Easily share your excellent
creations across
communities. Playlists on
loop are also perfect for
residents who prefer

staying in their rooms.
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. THE SECRET SAUCE: PLAYLISTS e
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Save Once, Share Across In-Room
Use Forever. Enterprise Looping
’ ®) Prevents the “Rabbit @ u
@) R Hole” Algorithm >

2 Mot

THE TWO MODES OF ENGAGEMENT

MODE A MODE B

ACTIVE PASSIVE

Eyeball-to-Eyeball Meaningful Background
Interactive facilitation. Holding the space.
You are in the room. Staff needs to step away.
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CONTENT STRATEGIES

Eyeball-to-eyeball, highly interactive Meaningful and safe background

facilitation. engagement.

This is when you are fully engaged. Used when staff needs to step away
You sit with them, pause the videos (e.g., preparing the next activity). It

often, ask questions, and prompt

beautifully captures attention until the

deep discussio next primary event.

MODE 1: ACTIVE GROUP IDEAS o [
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o VT
Lifelong Learning
(History/Culture)

Curiosity: How It's Made Name That Tune

MODE 2: PASSIVE GROUP IDEAS

Nostalgia & Reminiscing Sing-Along Songs s Movement & Dance

ppe—
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PRO-TIP: THE “AGE 18” HACK =
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Calculate Search Look for the
when they "Top Songs “Light Up"
were 18. of [Year]". moment.

Reaction?
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+» HYPER-PERSONALIZATION &

Cherokee,
lowa

Drill Down to the Individual. @
@ Hometown Tours (Search specific towns)
@ Niche Interests (e.g., Ducks, Trains, Quilting) W
@ Favorites (Old TV Shows, Specific Animals)
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FITTING INTO THE

/etted YouTube movi t

sining

night staff by enter
vhile prepping for b

EVENING SHIFT

gro

1:30 PM - 5:30 PV e—)

9:30 AM - 12:00 PM
Prime Active Time! High

Second Active Time! Longest one of the

day that ramps up until suppertime.

engagement with
interactive group games Excellent for travel exploration videos or
musical activities.

and movement activities.
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s635™“{AJOR ALERT: VET YOUR VIDEOS

® Check for Volume Spikes
@ Scrub for Profanity

@ Watch out for “Fake”
Parody Channels

@ The Rule: Always spot-
check before saving.

THE SETUP: MONEY & ACCOUNTS

M Gmail
fvb.maple@gmaﬂ.com
Company Card
0
($26/mo) Name accounts by
NEIGHBORHOOD,
(®) For Non-Smart TVs robpeen
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Funny ducklings, ducks, pig. kitten and dog

@ Tomromionane L @ Hwwe @

Unlisted

Visibility
@ "

o Unisted
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xof funny ducklings, ducks,pg

Today’s

Why: What/Who/When: How:

No Ads Active/Passive Vetting Vids
+ +
Low Cost Walk Through Playlist
+ Groups + Creation
Playlists Hyperpersonalization

Ideal Timing

GO FORTH & CURATE ®

@5

Find content.
Spark discussions.
Share successes.
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